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Meet Alexandra Gazzoli Young golfer shines in a family of golfers
By Martie Thompson

President’s Message
By Paul Pershes

All three of the Gazzoli children — 
Christian, Blaine, and Alexandra — were 
brought up playing golf, courtesy of dad 
Robert, who played in high school and 
mom Sheila, who plays with a ladies’ 
league.

But it was Alexandra, now a sixth grader 
at Old Kings Elementary, who really had 
an a�  nity for the game. So much so that 
her dad now spends his golf time work-
ing with her and serving as her caddy. 

� e family moved to � e Hammock 
four years ago, after living elsewhere in 
Flagler County for many years. Robert 
Gazzoli is president of Bellagio Homes, 
builder of many homes in Ocean Ham-
mock, including his own family’s home. 
Sheila Gazzoli said they decided to make 
the move to � e Hammock because they 
liked the location and proximity to golf 
courses, members’ driving range and 
facilities.

Alexandra Gazzoli plays on the North 
Florida Junior Tour, where she actually 
plays up a division, with the 13 – 18 year 
old girls for the longer distances they 
play and due to her ability. She has a 3.7 
handicap. She is hoping to get an exemp-

tion to the Florida Junior Tour, where 
the top golfers in the state play. � is, her 
mother said, is another stepping stone to 
playing bigger tournaments with better 
players.

In June, Alexandra spent � ve days at 
the Florida State University golf camp, 
where she was able to stay in the dorms 
and experience what collegiate golf is 
like. A cool experience was meeting Jack 
Nicklaus, who popped in to talk to the 
young golfers and give them advice.

“� at golf camp sealed the deal for her; 
she knows she wants to play at the col-
legiate level,” Sheilla Gazzoli said. 

Alexandra, who most admires profes-
sional golfers Rickie Fowler and Michelle 
Wie, said that she too would like to 
qualify for the LPGA — after playing for 
the Florida State Seminoles. 

In July, Alexandra returned for the 
second year to the U.S. Kids World 
Championships in Pinehurst, North 
Carolina. She was invited to play based 
on her performance, as she placed 
second in a regional event earlier in the 
year in Jekyll Island, Georgia. She placed 

12th out of 106 play-
ers in the 11-year-old 
division of the world 
championships, despite 
a lackluster � rst round. 
She rallied in the second 
round and made the 
largest leap up the lead-
erboard in her division, 
28 spots. 

Alexandra said her 
favorite part about 
playing golf, besides the 
game itself and being 
outdoors, is the compe-
tition with friends she 
meets from all over the 
world.

“At the last tournament, 
I played with girls from 
Chile, Peru, Columbia 
and Canada,” she said. 
“You can make friends 
from all over when you 
play golf.”

� e summer is quickly ending. We have 
made signi� cant progress with short term 
rental controls and have had to turn pro-
spective renters away when the property 
has reached the short term rental limit. 

� e restoration of the dunes has become a 
slow di�  cult process with certain govern-
ment entities slow to act. I am waiting, 
as of this writing, the dune restoration 
contract from the county. � e current 
projected start date is November 2017. 
We will see.

We have renewed our contract with 
Ramco and are currently reviewing the 
landscaping contract; RFPs (Requests 
for Proposals) have gone out. We are 
also reviewing our contract with MAY 

Management.

We have engaged a lobbyist to assist us 
in protecting our short term rental rights 
and home rule. � e Florida legislature 
is starting its workshops and we plan on 
taking an active role as we did last year.

Construction of new homes continues to 
be robust.

We continue to need new members for 
our committees and the board. Please get 
involved.

Your board and committee members are 
doing outstanding work.

Paul C. Pershes is President of the Ocean 
Hammock Property Owners Association.

Photos courtesy Sheila 
Gazzoli

Meet Alexandra cont. on pg. 3
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WANT A HOME?UNIQUE

386-569-1811  | stajo.com

We have never built the same home twice! Each customer receives their  
own CUSTOM DESIGN to fit their UNIQUE taste, lifestyle, and budget!

• Involved In Building and Development  
 in Flagler County Since 1974

• Building Exclusively on the Beachside  
 of Flagler County Since 1984

• Design/Build Firm

• Personalized Service with Professional Staff

• Custom Luxury Home Designs

• Quality Construction with  
 Attention to Detail

We are  the ONLY  BUILDERS  that LIVE  in your  community!

Call today to set up an appointment  
with owners, Josh and Stan!

the best home of your life starts here.
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The Ocean Breeze is delivered to EVERY 
property owner in Ocean Hammock. 
If you want to reach everyone call...

Advertise your business 
in The Ocean Breeze and 
reach property owners 
and residents of Ocean 
Hammock & Hammock 

Beach Communities!

Advertise in 
The Ocean Breeze

Linda@FloridaNewsLine.com

(904) 607-5062

In the last issue of this publication I 
reported on the various bills circulating 
during the 2017 legislative session that 
would further limit the ability of local 
governments to manage and regulate 
short term vacation rentals. �ere was 
even a bill that would prevent homeown-
ers associations from determining what 
type of rental activity would be permit-
ted in their communities. Fortunately, 
due to an outcry of opposition from con-
cerned residents, pressure applied to our 
elected o�cials, and perhaps the fatigue 
of dealing with numerous other bills, 
none of these bills became law.

Unfortunately, well �nanced special 
interest groups are reportedly at work 
readying bills for the 2018 legislative 
session which begins in January. With 
that in mind the Ocean Hammock 
Property Owners Association (OHPOA) 
has organized a task force and retained 
the services of a lobbyist to help resist 
the anticipated attack on home rule and 
preserve the right of our HOA to govern 
itself. �e task force will be taking a 
multi-pronged approach to the issue 
which will include the following initia-
tives:

• O�ensive-minded strategy to main-
tain and restore home rule.

Community A�airs Committee: Confronting  
Florida legislators’ assault on home rule
By Jim Ulsamer

• Meetings with local and state elected 
o�cials.

• Recruitment of other homeowners 
associations to join the e�ort.

• Education program to explain the 
true impact of short term rentals in 
residential communities and counter 
existing myths put forth by industry 
interest groups.

• Public relations campaign to get our 
message across.

• Coordination with statewide 
community-oriented associations 
that share our objectives.

• Grassroots participation by local 
residents.

�e most e�ective way to prevent the 
erosion of home rule is for elected of-
�cials across the state to hear our voices. 
So, when you are asked to make some 
phone calls, send an email, or show 
up at a town hall meeting, please step 
forward and participate. Your expression 
of concern and the value of your vote are 
the most powerful tools we have. �ank 
you and stay tuned.

Jim Ulsamer is chair of the Community 
A�airs Committee for the OHPOA.

OHPOA Board of Directors 2017
Paul Pershes (President)  - pcp10022@gmail.com

James Owens (Vice President)  - jimowenshoa@gmail.com

John Beysteyner (Secretary)  - johnjbeystehner@gmail.com

Dan Wachendorfer (Treasurer) - danwac@aol.com

Beth Kelly - bethkelly@cfl.rr.com

Roger Cullaine - rcullinane@gmail.com

Jim Ulsamer - jimulsamer@me.com

If you are a regular visitor to 
the OHPOA website, you may 
have noticed some changes over 
the last several months.

Our committee has been work-
ing diligently to update and 
refresh our community web-
site and, once completed, will 
include new graphics, menu 
headings and community pho-
tos along with a reorganized 
layout and increased content. 
For example, residents will 
be able to reference online all 
the community information 
and background history that 
is provided in the welcome 
packets currently given to new 
residents.

We also encourage all residents 
to check their contact informa-
tion that is currently provided 
in the Address Book section 
and update as desired. Our goal 
is to have the website become 
the primary source of informa-
tion for our community. While 
currently still a work in prog-
ress, we anticipate an early Fall 
launch for the “new“ website, 
so stay tuned for further infor-
mation.

In addition, we are always 
looking for interesting sto-
ries about our neighbors for 
our quarterly newspaper, The 
Ocean Breeze. If you have 
something you would like to 
share — a recent trip, a hobby, 
a particular talent, a unique 
experience or something else 
that comes to mind — please 
contact me at thebabytwin56@
hotmail.com. 

Kathy Owens is chair of the 
Communications Committee for 
the OHPOA.

Communications  
Committee Update
By Kathy Owens

Playing golf at this level is a huge time 
commitment; Alexandra practices every 
day after school and all weekend. She 
also spends time with her swing coach, 
Anne Cain, a former professional golfer 
who is at World Golf Village.

When she is not gol�ng, Alexandra said 
she likes to swim and watch sports on 
television, particularly golf. Her favorite 
classes in school are science and read-
ing and she always makes time for her 
French bulldog, Ollie and pug, Frank. 
And while her tournament season has 
slowed down until October, she is mak-
ing her way through the quali�ers for 
the Drive, Chip and Putt Champion-
ship, a skills competition for kids that 
tests three important aspects of golf in a 
fun, competitive atmosphere.

Meet Alexandra cont. from pg. 1

The Ocean Breeze is a free quarterly publication distributed to all 
Ocean Hammock property owners. Submission of articles and 
photographs are received by mail or email, although email to 
editor@FloridaNewsLine.com is preferred.  The writers’ opinions 
do not necessarily reflect the opinion of Local Community News, 
Inc. Advertising Rates are available by request. Local Community 
News, Inc. is not responsible for advertisement content or 
accuracy of information provided by its advertisers. Nor does Local 
Community News, Inc. endorse any of the products or services 
included in this publication. Local Community News, Inc. reserves 
the right to refuse advertisement or copy from any advertiser. 
All rights are reserved and no portion of this publication may be 
copied without the express written consent of the publisher. ©2017.
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Custom Pools & Spas

Sales • Service
Repair • Renovation

386-615-6966

raszl@bellsouth.net • www.custom� oridapools.com

CPC 1457815

Beginning in the Fall, a new program is 
going to be instituted that will ensure 
our community properties remain in 
compliance with our Planning Criteria. 
We ask that everyone be patient as this 
is a huge project undertaking by the 
Inspection Support Committee and the 
Architectural Review Board that will 
require assistance from all property own-
ers.

As you may recall, you needed approval 
from the Architectural Review Board 
(ARB) for your initial landscape plan 

Inspection Support Committee: Ocean Hammock 
homeowners compliance program
By Linda Windsor

when your home was under construc-
tion. Per the Ocean Hammock Declara-
tion and the ARB Planning Criteria, any 
change or modi�cation to the original 
plan, including yard accessories, require 
ARB approval prior to installation either 
at time of construction or anytime 
thereafter. �is would include any new 
property owners who purchased an exist-
ing home. Included items are decorative 
pots, �ags, �agpoles, banners, birdbaths, 
fountains, lawn sculptures, arti�cial 
plants, birdhouses, rock gardens, and 
similar types of accessories and lawn 
furnishings.

Shortly, you will be receiving a letter 
from May Management indicating how 
this program will work. Now is a good 
time to review your individual property 
to see if there are any changes that have 
been made which did not receive approv-
al from the ARB. While we anticipate 
that the vast majority of the modi�ca-
tions made over the years will ultimately 
be approved by the ARB, we, nonethe-
less, need all homeowners to assist MAY 
Management in this endeavor.

�e Cinnamon Beach Recreation 
Association Lakeside Clubhouse 
and Oceanside Pavilion have 
both received full-scale makeovers 
this spring. Years of planning 
by the board, the engineer and 
the Interior Design Committee 
went into ensuring the success of 
both projects. �e exterior paint 
and repair project began in early 
April and the interior remodeling 
project started shortly thereafter. 
Both projects were substantially 
complete before the Memorial 
Day weekend crowd arrived. 

�ere was a universal desire to up-
date the look of the recreation fa-
cility to a more modern “beachy” 
theme inside and out. �e exterior 
paint and repair project included 
replacing all of the foam trim 
banding, making repairs to the 
oceanside stairs and the ground 
level arch. By far the most notice-
able di�erence is the complete 
change of color scheme for the 
buildings. �e board worked with 
the color specialist from Sherwin Williams 
and Property Manager Nicole VonSoosten 
to create this color palette of soft crèmes 
with a pop of ocean blue for accent on the 
shutters and de�nition for the Oceanside 
Pavilion. 

Four rooms were renovated for the interior 
remodeling project: the adult lounge, the 
Kid’s Fun Zone, the business center and 
the management o�ce. �e board hired 
David Waller Design Center to work with 
the Interior Design Committee to develop 
the layout, color schemes and other neces-
sary details such as �ooring. �e com-
mittee met several times to discuss wants 
and needs and then met with the designer 
on several occasions as plans evolved and 
solidi�ed. 

Cinnamon Beach recreational properties  
undergo renovation
By Nicole VonSoosten

�e designer selected blues and greens for 
the interior wall colors and incorporated 
sofa and chair fabrics and area rugs with 
splashes of these colors to play o� the 
wall colors. Tables and chairs for the adult 
lounge were selected for multi-functional 
seating arrangements using a distressed 
white �nish to keep the room light and 
airy feeling while o�ering more seating op-
tions than before. Furniture from the adult 
lounge was relocated to the kids’ room and 
the existing sofa and chairs in the kids’ 
room were reupholstered in fun bright pat-
terns. Vinyl �ooring with a driftwood look 
was selected for all rooms for its durability 
and low cost. New lighting �xtures and 

Visit us online:  
www.OHPOA.com

www.FloridaNewsLine.com
Photos courtesy Lisa Fisher The Cinnamon Beach recreation 
facility has a more modern “beachy” theme inside and out.

Cinnamon Beach cont. on pg. 5
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Meticulously restored and opening October 2017, the Jack Nicklaus Signature designed Ocean Course  
is back! Sign up now to lock in your 2017 Initiation Fee and enjoy the Full Golf Membership with privileges 
on both the Ocean Course and Tom Watson Signature designed Conservatory Course.

For membership inquiries, call Marianne Nicholson at 386.246.5437 or visit theclubathammockbeach.com.

New Turf. 
Same Iconic Surf.

The Ocean Course Re-emerges.

P A L M  C O A S T ,  F L O R I D A

Wrap up your 
holiday décor 
now and save.

$100 
REBATE*

 
 

 

 

ON QUALIFYING
PURCHASES OF 

HUNTER DOUGLAS 
WINDOW FASHIONS

Make sure your home is holiday ready by ordering beautiful 
new Hunter Douglas window fashions today. Rebate savings 
are available on select styles, September 16 through 
December 11, 2017. Ask for details. 

Vignette® Modern Roman Shades

*Manufacturer’s mail-in rebate offer valid for qualifying purchases made 9/16/17—12/11/17 from participating dealers in the U.S. only. Rebate will be issued in the form of a prepaid reward card 
and mailed within 6 weeks of rebate claim receipt. Funds do not expire. Subject to applicable law, a $2.00 monthly fee will be assessed against card balance 6 months after card issuance and each 
month thereafter. Additional limitations may apply. Ask participating dealer for details and rebate form. ©2017 Hunter Douglas. All rights reserved. All trademarks used herein are the property of 
Hunter Douglas or their respective owners. 17Q4CLVIG

Hammock Decor
1 Hammock Beach Pkwy, Palm Coast, FL 
Please call for Appointment

Laura Giadone
Certified Interior Decorator
386-449-8749
www.hammockdecor.com

Interior Decorating - Color Consultation
Drapery - Furnishings - Area Rugs

As I write this article, Hurricane Harvey 
is wreaking havoc on Texas and Loui-
siana. It is extremely sad to watch the 
devastation. It makes our brush with 
Hurricane Matthew a year ago pale by 
comparison; we were very fortunate Mat-
thew chose to stay 30 miles o� shore. It’s 
disasters such as this that remind us how 
blessed we are. 

Since last writing we have donated a new 
freezer to the Flagler County Resource 
Center, which was very greatly appreci-
ated by the Resource Center Manage-
ment. �e old freezer was a chest type 
and it was very di�cult for many of the 
volunteers to reach down into the freezer 
to get frozen bread, which is the primary 
use of the freezer. In addition the freezer 
was always �lled with ice and in con-
stant need of defrosting. Basically, it was 
on its last legs. (A small side note, the 
Resource Center gets the vast majority of 
its bread from the local Publix and Winn 
Dixies in the Flagler County area. �ey 
also donate meat and other perishable 
food items from time to time, but are a 
constant supplier of bread.)

Community Outreach Committee Update
By Denise Buonaiuto

Our next major disbursement of money 
will be to the Resource Center in No-
vember and December in the form of 
holiday hams. �is will be our third year 
donating the hams and it has become 
something the families look forward to 
as they approach the holidays. 

Once more we will create blessing bags, 
but this year we plan on donating the 
bags to the shelter for abused women. 
We �ll the bags with soap, toothpaste, 
toothbrushes, hair combs and brushes 
and anything else we feel is needed. 
Assembly of the bags will take place the 
end of October and I will send out an 
eBlast asking for volunteers to help put 
the bags together.

And last but not least, don’t forget to 
drop o� any non-perishable food to 
MAY Management. We are always col-
lecting food and toiletries such as soaps, 
toilet paper and shampoo. In addition, 
Flagler County Volunteer Services is 
having another rummage sale in October 
to support the Giving Tree at Christmas-
time, so if you have any old household 
items you no longer need, such as pock-
etbooks, jewelry, used clothing in good 

condition, or furniture, please also leave 
that at MAY Management — all except 
for furniture that is. For furniture, con-
tact Flagler Volunteer Services at (386) 
597-2950 to schedule pick up. 

Every little bit helps. Remember that 
things we sometimes take for granted are 
oftentimes a luxury for others. 

Denise Buonaiuto is chair of the Commu-
nity Outreach Committee for the OHPOA.

plantation shutters were added to some 
rooms to �nish o� the upscale look. 

In addition to the new look, the board also 
signed on the Turtle Shack to manage �e 
Grille. �is team brings outstanding food 
and lots of ideas for making the Cinna-
mon Beach Recreation Center a fun place 
to be. �is summer they brought in several 
small bands to liven things up and karaoke 
on Sunday was a huge success. 

Nicole VonSoosten is a property manager 
with MAY Management.

Cinnamon Beach cont. from pg. 4
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I had an exciting opportunity to partake 
in a fundraiser bene�tting the Edward 
County Public Schools while visiting my 
son Brandon in Vail, Colo. 

On our way to Walmart to pick up 
some items for Brandon’s apartment, 
we missed the exit, and found ourselves 
en route to Edwards Riverwalk. It was a 
quaint area and we decided to explore. 
A sign in a store window caught my eye: 
“Project Funway!”

I immediately inquired since the event 
was taking place while we were in town. 
�e lady I asked hap-
pened to be one of the 
women running the 
show. I was beyond ex-
cited! After explaining 
that I was a designer 
who loves Project 
Runway, and often 
make my designs from 
miscellaneous compo-
nents, she invited me 
to participate in the 
event. 

Small detail: the other 
contestants had already 
worked the entire 
year on their designs. 
Quite an advantage, 
and di�erent than the 
concept of the actual 
reality show, where the designers are 
given an assignment with only 24 hours 
to complete it.

�e challenge was to create an out�t out 
of anything other than fabric. Game on! 
I only had 24 hours to come up with 
a concept and completed design. I was 
determined, and am no stranger to tight 
deadlines. My heart was racing, imagin-
ing Tim Gunn and Heidi Klum were 
actually going to be there.

The Accidental Tourist: Project Funway
By Lisa Fisher

We had a number of fun activities sched-
uled in Vail, including celebrating my 
husband Michael’s and my 31st anniver-
sary. I had no ideas, no tools, no materi-
als, and no dress form. But Michael and 
Brandon were supportive and helpful, 
reigning in my creative juices, and con-
tinuously reminding me, “Designers, you 
have limited time — make it work!” 

�ursday afternoon, we walked through 
Vail Village and went into a variety of 
shops for inspiration. I asked merchants 
for whatever they could contribute, in-
cluding bags or any odd items they could 

spare. �ey eagerly 
contributed. I gath-
ered a bunch of maps 
and tourist magazines 
while managing to en-
joy “Taste of Vail,” a 
delicious foodie event 
going on. We even 
had special anniver-
sary dinner reserva-
tions which Brandon 
and the concierge 
arranged for us. Din-
ner was delicious, but 
all I could think was, 
“What have I gotten 
myself into?”

�e next morning we 
got up early for our 
snowmobiling adven-

ture. �e surrounding beauty, and thrill 
of the adventure was invigorating — just 
what I needed to fuel my creativity. We 
also went up the gondola at Eagles Nest, 
took in more breathtaking vistas, fol-
lowed by lunch outside at one of the 
charming restaurants. I hated to put a 
damper on our fun, but I needed time to 
get to work. Exhausted, we went to our 
room and I sprawled out the materials 
throughout our suite. Creating reality 
show drama, Mike o�ered his creative 

input, which unfortunately 
clashed with mine. 

On Friday evening, we 
returned from another 
lovely and delicious dinner 
exhausted, and went right 
to sleep — leaving no time 
to work. I woke up at 3 
a.m. with my mind racing, 
unsure of how I was going 
to get through this. I was 
coming up with elaborate 
ideas, requiring much more 
than a few hours to as-
semble. I reminded myself: 
KISS! (Keep It Simple 
Stupid!)

I fell back asleep, woke 
back up by 7:30 a.m. and 
went straight to work. I 
“mapped” out a pleated 
skirt with my Vail maps, 
staples and duct tape. Next, 
I needed a top — very 
di�cult to create without a 
display form — and, since 
I was going to be my own 
model, I had some physical 
challenges. I dismissed the 
crazy Madonna meets Lady 
Gaga idea, and replaced it 
with a plain black top. 

�en it was time to head 
out for my hair and make-
up, which was graciously 
provided for the contes-
tants/models.

We drove 20 minutes to the wrong 
salon — which was closed! �ank-
fully, Walmart was close by and I swiftly 
picked up a black top. I made it back in 
time to get my hair and makeup done, 
�nished by 4:15 p.m., and needed to be 
dressed and back by 5 p.m. for a photo 
shoot and rehearsal. And my out�t wasn’t 
�nished.

I rushed back to the hotel, where Mike 
and Brandon feverishly helped me. ”De-
signers, time’s up!” 

I got there just in time. �e other contes-
tants, ranging in ages from 13 to adult, 
had amazing out�ts. I knew I wouldn’t 
be one of the top three designs, but I 
was quite proud to be among such an 
incredibly talented group. Everyone was 
so friendly and welcoming. 

�is was thus far one of the craziest, 
challenging and most fun thing I have 
done in my life and I would happily do 
it again.

Photos courtesy Lisa Fisher

Have you done 
something lately where 
you have stepped out 

of your comfort zone? If 
you have an adventure 
you’d like to share, we’d 

love to hear about it; 
contact our OHPOA 

communications 
committee at 

thebabytwin56@
hotmail.com.

Advertising Sales Representative
Florida Newsline – Jacksonville, Florida 32223
Email resume to: publisher@floridanewsline.com

We are in exciting times and our publications are 
growing. Come join our Team! We are seeking an 
Advertising Sales Representative to join us! You 
will be responsible for selling and o�ering display 
advertising space in our print publications.

Responsibilities:
·   Grow advertising revenue with new and existing 

clients
·   Create and deliver sales presentations to clients
·   Be a farmer: discover new opportunities and 

provide solutions to new clients
·   Answer customer inquiries in a timely and 

professional manner
·   Organize client correspondence and paperwork

Qualifications:
·   Previous experience in sales, advertising, or 

other related field
·   Strong negotiation skills
·   Ability to build rapport with clients
·   E�ective verbal and written communication skills
·   Ability to thrive in fast-paced environment

HELP WANTED
Grow with us!
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ColdwellBankerHomes.comDiscovery Center 1 Hammock Beach Parkway 800.246.5707 
Hammock Dunes 2 Camino del Mar 888.446.7125

Flagler County Market Share2

Coldwell Banker Residential Real Estate

Brokerage A

Brokerage B

Brokerage C

Sales Volume in Millions 1/1/16-12/31/16 0 $20 $40 $60 $80 $100

This is where magical moments and cherished
traditions are shared between generations. This is 
home, and it starts with Coldwell Banker ®. Every day, 
Coldwell Banker Residential Real Estate helps more 
people find their own perfect place. It’s why we’re the 
#1 residential real estate brokerage in Florida 1 and the 
clear choice for home buyers and sellers throughout 
Flagler County.

1. Coldwell Banker Residential Real Estate is ranked number one in closed residential buyer and/or seller transaction sides in Orlando, Tampa/St. Petersburg and Pensacola/Panhandle, and number one in residential sales volume (calculated by multiplying number of buyer and/or seller transaction sides by the sales price) in Miami/Fort 
Lauderdale, Orlando, Tampa/St. Petersburg and Pensacola/Panhandle, according to data submitted to REAL Trends by NRT LLC, 2016. One unit equals one side of a transaction (buyer or seller). 2. Based on closed sales volume information from Navica MLS for Flagler County in all price ranges as reported on Feb. 15, 2017, for the 
period of January 1, 2016 - December 31, 2016, calculated by multiplying the number of buyer and/or seller sides by sales price. Source data is deemed reliable but not guaranteed. ©2017 Coldwell Banker Real Estate LLC. Coldwell Banker is a registered service mark licensed to Coldwell Banker Real Estate LLC. An Equal Opportunity 
Company. Equal Housing Opportunity. Operated by a subsidiary of NRT LLC.  166823FL_8/17



8 |                                          | Fall 2017 |  www.ohpoa.comThe OceanBreeze



www.ohpoa.com | Fall 2017 |                                     | 9The OceanBreeze

Once again the Hammock 
Beach Ladies Golf Associa-
tion will sponsor Playing for 
Pink, a breast cancer fun-
draiser dedicated to those 
who have lost the � ght and 
to those still � ghting. � is 
year’s golf, luncheon and 
silent auction will take place 
on Wednesday, Oct. 11 at 
the Ocean Course. 

Stay tuned this year for 
additional “fun”raisers in 
October sponsored by our 
Men’s Golf Association and, 
new this year, our friends at 
Hammock Beach Tennis. We 
thank them both in joining 
our cause to support Making 
Strides Against Breast Can-
cer, where 100 percent of the proceeds 
stay in Volusia and Flagler counties help-
ing those in the community who need 
necessary diagnostic exams or assistance 
with their medical treatment.

All club members and their guests are 
invited to attend the luncheon and silent 
auction which will be held in the Atlantic 

Do you know which neighbor 
has interviewed both Muham-
mad Ali and Ben Hogan and 
has been nominated to the 
Ironman Hall of Fame? If you 
guessed neighbor and realtor 
Barry McDermott you are 
correct! In high school just 
outside of Cincinnati, Mc-
Dermott said he carved into 
his desk his dream careers: 
sports writer or brain surgeon. 

Spending three years as a 
copy (errand) boy with the 
Cincinnati Enquirer allowed him to move 
up to writing columns for seven years. 
Interestingly it was his favorite job; he said 
it was fun, he knew everyone and he found 
it easy to get an interview. He kept hoping 
for Sports Illustrated to call, but when they 
didn’t, he contacted them and got picked 
up. Fifteen years and 300 articles later, 
McDermott even featured his mother in 
SI, pictured with University of Kentucky 
basketball coach Joe Hall and her favorite 
player Jack Givens.

One of his favorite interviews was Muham-
mad Ali, whom he met several times. One 
of his biggest surprises when meeting him 
was how light his handshake was, more a 
butter� y than a hammer. Sitting in a cof-
fee shop in Louisville, he saw Ali serenade 
Jimmy Ellis, “Jimmy Ellis the Heavyweight 
Champion of the World.” At the time Ali 
was still � ghting with the draft board.

At the Memphis Open, McDermott walked 
into the locker room, saw Ben Hogan 
sitting there and while he did not get that 
interview, did spend time with him at Mac-
Gregor Golf, based in Cincinnati as Hogan 
helped design their number one selling 

� e Club at Hammock Beach is on sched-
ule to reopen its famed oceanfront golf 
course, � e Ocean Course, a Jack Nicklaus 
Signature Design, on Oct. 12 after a year-
long restoration project.  

Renowned for its six Atlantic Ocean-
hugging holes and closing stretch named 
“� e Bear Claw,” the Ocean Course has 
been closed since October 2016 after 
high winds and storm surge from Hur-
ricane Matthew caused damage across the 
majority of its holes. � e resort’s owners 
and management team took a long-term 
view regarding conditioning and opted to 
conduct a complete course restoration in 
conjunction with Nicklaus Design. 

Staying true to Nicklaus’ masterful design, 

Denise Assogna and Brian Mahoney were 
the winners of the latest Hammock Hot Shot 
photo contest entitled “Making an entrance.” 
� is theme invited residents to notice doors 
that they walk through every day. From 
� e Hammock, to quirky Flagler Beach, to 
historic St. Augustine, interesting shots of 
interesting doors were requested. 

“Sunrise, Sunset...swiftly � ow the days!” � e 
next Hammock Hot Shot photo challenge 
is to show us your best images of our local 
sunrises or sunsets. Remember, no people; 
they can be silhouettes, though! Be creative, 
and keep it local!

Photo by Brian Mahoney “A Flowery 
Welcome”

Photo by Denise Assogna “A Red Door Welcome”

Playing for Pink returns to The Hammock on  Oct. 11
By Kathy Owens

Photo courtesy Kathy Owens Some teams really took the “pink” theme 
to heart.

Ballroom at 1 p.m. on Oct. 11. Items for 
the silent auction are generously donated 
from local merchants as well as members, 
while the club and several of its employ-
ees are o� ering private golf and tennis 
lessons, spa treatments, personal training 
sessions, and restaurant gift certi� cates. 
� is year, the club is also donating some 
fun items for the live auction, including 
chef dinners for 10 in a member’s home. 

Ali, Hogan and the Ironman
By Linda Hager

brand of clubs.

McDermott will soon be telling his Iron-
man story as part of a documentary being 
done on the history of the iconic competi-
tion. � e Ironman started when a group 
of McDermott’s friends argued about who 
were the best athletes in Hawaii — the 
swimmers, the cyclists, or the marathoners. 
� at prompted McDermott to return to 
Honolulu for the 1979 race, which had all 
of 15 competitors. Later someone said that 
his ensuing article on the race was the pen 
that launched a 1000 races.

Living in Hilton Head at the time and 
tired of travel, McDermott started selling 
real estate on Daufuskie Island and when 
Bobby Ginn called and asked him to come 
to Hammock Beach to sell the new prop-
erty he was developing … well, the rest is 
history.

(Author’s note: While interviewing Barry 
McDermott, I learned he went to the same 
Covington Catholic High School as my 
dad, and knew everyone at MacGregor Golf 
where Dad worked for more than 25 years. 
It’s a small world after all!)

Photos courtesy Barry McDermott Arnold Palmer with Barry McDermott 
on a putting green at a tournament in Palm Springs.

New turf, same surf: The Ocean Course re-emerges
By Christine May

the Ocean Course restoration has included 
the re-grassing of all fairways, greens and 
rough with the salt-tolerant Platinum 
Paspalum, as well as the reconstruction of 
each tee box, bunker and green complex. 

“By replacing Bermudagrass with the 
salt-tolerant Platinum Paspalum, we will 
now o� er golfers one of the purest surfaces 
in the game,” said Brad Hauer, direc-
tor of golf at Hammock Beach. “And, in 
addition to improved playing conditions 
for golfers of all levels, the views of the 
Atlantic Ocean are simply incredible.” 

� e Club at Hammock Beach is located at 
200 Ocean Crest Drive in Palm Coast. Visit 
www.theclubathammockbeach.com for more 
information.
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www.hammockorganics.com

(386) 225-4827

5424 N. Oceanshore Blvd., Palm Coast, FL 32137
Open: Mon.-Fri. 8am-3pm • Summer Tues.-Fri. 8am-3pm

According to the U.S. Department of 
Agriculture, we consume on average 156 
pounds of sugar per person annually — 31 
�ve-pound bags of sugar. �e American 
Heart Association reports that getting too 
much added sugar in your diet could in-
crease your risk of dying from cardiovascu-
lar disease, and contribute to obesity, high 
blood pressure and high cholesterol.

Studies published in Journal of the Ameri-
can Medical Association Internal Medicine 
in January 2014 found that the odds of 
dying from heart disease rose in tandem 
with the percentage of sugar in your diet, 
regardless of your age, sex, or physical 
activity level.

Why are we consuming so much addition-
al sugar? Well, part of the answer is that 
we don’t realize that there are two types of 
sugar in our diets: those that are naturally 
occurring sugars (found naturally in foods 
such as fructose in fruit and lactose in 
milk) and added sugars, which can include 
natural sugars such as white sugar, brown 
sugar and honey as well as other sweeten-
ers that are chemically manufactured (e.g. 
high fructose corn syrup).

Here is a short list of foods that have hid-
den sugar. 

Pasta sauces: �ey taste savory, not sweet 
— but many pasta sauces have between 
six and 12 grams of sugar per half-cup 
serving. �at’s the same amount you’d get 
from a chocolate chip cookie. 

Granola bars: Check granola bar labels for 
ingredients like corn syrup, brown sugar, 
honey, brown sugar syrup, dextrose, and 
fructose. Instead of eating a one-ounce 
granola bar, switch to one ounce of gra-
nola (about 1/3 cup) and the sugar lowers 
to about �ve grams.

Yogurt: Yogurt is full of healthy calcium 
and protein, but even low-fat �avored 
yogurt can have 17 to 33 grams of sugar 

per 8-ounce serving — that’s about as 
much as two scoops (one cup) of chocolate 
ice cream. 

Instant oatmeal: Oatmeal has a good rep 
for being full of healthy �ber, but many 
fruit-�avored instant ones have between 
10 and 15 grams of sugar per packet. Add 
apple slices to steel cut oatmeal for a much 
healthier option. 

Salad dressing: Sweet dressings, such as 
raspberry vinaigrette, French, and Cata-
lina, have the most added sugar — about 
�ve to seven grams of sugar in a 2-table-
spoon serving. A lower-sugar option is a 
light homemade vinegar and oil dressing. 
It will have only about 1 gram of sugar in 
the same amount.

Breakfast Cereals: Many popular oat, corn 
and bran cereals have 10 – 20 grams or 
more per cup. No matter what the front 
of the box promises, read the ingredients 
label and Nutrition Facts Panel to be sure 
of what you’re getting.

Sports drinks: �ese are often mistaken 
as a healthy choice for those who exercise. 
Sports drinks are designed to hydrate and 
fuel trained athletes during prolonged, 
intense periods of exercise; unless you’re a 
marathon runner or an elite athlete, your 
best bet is to stick to water while exercis-
ing.

Protein bars: While there are some healthy 
protein bars on the market, many contain 
around 30 grams of added sugar, making 
them similar to a candy bar. If you have to 
have one, be sure you read the label and 
avoid those high in sugar. An even better 
option is to eat a high protein food like 
yogurt. 

Bottle smoothies: Blending fruits with 
milk or yogurt in the morning to make 
yourself a smoothie can be a great way to 
start your day, but commercially produced 
smoothies that come in large sized cans 

Hidden sugar: Where is it?
By Donna Gialone

Mystery Photo
Can you identify where this photo was 
taken?

For the answer to this challenge, visit 
www.ohpoa.com.

Photo courtesy Lisa Fisher

are usually sweetened with things like fruit 
juice, ice cream or syrup, which increases 
their sugar content. 

Canned fruit: Some canned fruit is peeled 
and preserved in sugary syrup, which 
strips the fruit of its �ber and adds a lot 
of unnecessary sugar to what is usually 
advertised as a healthy snack. Whole, fresh 
fruit is best.

Sugar can be hidden in food labels under 
the following names: beet sugar, demerara 
sugar, evaporated cane juice, sucanat, bar-
ley malt, dextrin, dextrose, ethyl maltol, 
maltodextrin, and of course fructose. 

�e American Heart Association recom-
mends that women have no more than 
100 calories of sugar per day (about six 
teaspoons) and men have no more than 
150 calories (about nine teaspoons). 

�e most e�ective way to reduce our sugar 
intake is to follow a diet that consists 
mostly of whole and unprocessed foods. If 
you decide to buy packaged foods, be on 
the lookout for the many di�erent names 
that manufacturers use to disguise sugar.

Donna Gialone is a personal trainer, spin 
instructor and nutrition educator.

Advertising Sales Representative
Florida Newsline – Jacksonville, Florida 32223
Email resume to: publisher@floridanewsline.com

We are in exciting times and our publications are growing. Come join our 
Team! We are seeking an Advertising Sales Representative to join us! You will 
be responsible for selling and o�ering display advertising space in our print 
publications.
 
Responsibilities:
·   Grow advertising revenue with new and existing clients
·   Create and deliver sales presentations to clients
·   Be a farmer: discover new opportunities and provide solutions to new clients
·   Answer customer inquiries in a timely and professional manner
·   Organize client correspondence and paperwork
Qualifications:
·   Previous experience in sales, advertising, or other related field
·   Strong negotiation skills
·   Ability to build rapport with clients
·   E�ective verbal and written communication skills
·   Ability to thrive in fast-paced environment

HELP WANTED Grow with us!
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Corporate O�ce: 
131 Magnolia Avenue

Daytona Beach, FL 32114

AWARDS
HONORS
LEADERSHIP

Showcase Home Builder 5x 
Grand Award Winner 10x
SEBC Aurora Award Winner  

Top Score Award 
Realtor’s Choice Award 3x
Blue Ribbon Remodeling

Builder of the Year 2x 
Craftsman Awards
Volusia BIA President

POSITANO
VISIT THE Olsen Custom Homes 2017 MODEL

toscana - old dixie highway - ormond beach

s

Shelly and I invite you to visit the Positano, our new model located in Toscana,  
Old Dixie Highway, Ormond Beach. See �rst hand the quality of design and 
craftsmanship you can expect from Olsen Custom Homes.  We would be thrilled  
to design and build your new home right here in Ocean Hammock or on your lot 
anywhere in Flagler, Volusia or St. Johns County.  Call for more information or to  
make an appointment.  We look forward to meeting you.

Eric & Shelly Olsen  •  386-947-4481 •  OlsenCustomHomes.com
POSITANO - 213 Vista Della Toscana, Ormond Beach, FL 32174

Shelly and I invite you to visit the Positano, our new model located in Toscana, 
Old Dixie Highway, Ormond Beach. See �rst hand the quality of design and 
craftsmanship you can expect from Olsen Custom Homes.  We would be thrilled craftsmanship you can expect from Olsen Custom Homes.  We would be thrilled 
to design and build your new home right here in Ocean Hammock or on your lot 
anywhere in Flagler, Volusia or St. Johns County.  Call for more information or to 
make an appointment.  We look forward to meeting you.

Eric & Shelly Olsen  •  386-947-4481 •  OlsenCustomHomes.com
POSITANO - 213 Vista Della Toscana, Ormond Beach, FL 32174

CGC1508852

POSITANO
3 Br / 3.5 Ba / Study / 3 CG

Living Area  3,323 Sq. Ft.
Entry         94
Lanai      438
3 Car Garage      900

Total   4,755 Sq. Ft.
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Your Neighborhood 
Real Estate Brokerage

  hammockrealestate.com  

Located in the Heart 
of the Hammock!
Office at Corner of A1A and Jungle Hut Road! (386) 246-9934

Contact Us Today 
to List or Purchase!

info@hammockrealestate.com

Morgan Miller Vicki Rudomanski

Carolyn Vallone

Russell Novak

Victoria FergusonLuke O’Reilly

Karen Quintiliani-
Yarbrough

Barrett Scala

Barry McDermott
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