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Summer is quickly approaching and the 

great weather has begun.

We are happy to report that the dune 

restoration has begun and is moving 

rapidly as of the date of this message. The 

Hammock Beach Resort has participated 

and for all the golfers and beach goers, 

the beaches look great. There are still the 

plantings to be done on the dunes to help 

retain our new dunes — beautiful white 

sand.

Our short term rentals are currently 

under control, but this summer will be 

a challenge with all the new properties 

in Cinnamon Beach. We are working on 

additional procedures to minimize the 

lines at the gate. We have also bought 

new security cameras and computers for 

all the gates, with installation starting the 

end of May.

Even though it is only June, we are seri-

ously looking for new committee mem-

bers and board members for next year. 

Please email me with your interests.

Happy Summer!

Paul C. Pershes is president of the Ocean 

Hammock Property Owners Association.

Dan and Kristin Wise are more than con-

tent to be a young family in a community 

with a number of retirees. In fact, 

their sons, 11-year-old Theron 

and nine-year-old Chase, 

enjoy having neighbors 

as surrogate parents 

and grandparents.

“Everybody here 

has taken us 
under their 
wing,” Kristin 
Wise said. 
“We have felt 
so welcomed 
here since day 
one.”

Dan Wise is a 
third genera-
tion pilot — his 

grandfather flew 

planes in World 

War II and his father 

flew for an airline and 

still works as a trainer 

at Boeing — who has 

worked for JetBlue for 

the past seven years. He said all his flying 

has been civilian and he has worked for 

multiple airlines over the past 23 years. 

This has necessitated that the fam-

ily move around a lot, from 

California to places like 

Memphis and West 

Palm Beach. 

It was while they 

lived in West 
Palm Beach 
that they 
became aware 
of the Ham-
mock area. 
The fam-
ily enjoyed 
camping at 
Beverly Beach 
and knew 

they eventually 

wanted to settle 

here. 

Dan Wise said they 

actually stumbled on 

their home in Ocean 

Pointe Estates in June 

2017 — the house fit the 

bill and the price tag. Most importantly, 

it was near the beach.

“We go to the beach every morning with 

our yellow lab, Brody,” Kristin Wise said. 

“Then, when the boys get off the bus at 

4:30 p.m. from 
school, we go 
back again.”

The family’s love 

of the beach and 

especially surfing 

and fishing goes 

back to when 
Dan and Kristin 

first met. Kristin 

grew up on a 
farm in North-
ern California 
and Dan grew 
up in Del Mar, 
Calif., near San 

Diego. She 
moved south to attend San Diego 

State University and to “get off the farm 

and find a surfer boy.” She was success-

ful.

“Dan was walking by my apartment with 

his surfboard and asked if he could leave 

it with me. He did and then he never 

left,” Kristin said. The couple has been 

married for 17 years.

An outdoorsy family for sure, they also 

enjoy traveling in their camper. With 

Dan’s flexible schedule and Kristin’s status 

as a stay at home mom, they are able to 

plan about one trip per month. Right 

now they are focusing on visiting the 

Photos courtesy Tiffany Katz Photography
The Wise family

Nine-year-old Chase Wise and 11-year-old Theron Wise

area’s springs, such as Blue Springs with 

Ginnie Springs on the list.

The boys also play soccer for the local 

league and the family is in the middle of 

a number of home renovation projects. 

Their home was built in 2004 and needed 

some updating; they also put in a pool 

when they first moved in that the boys 

use daily.  

“We didn’t feel settled in any of the other 

places we lived,” Dan Wise said. “But we 

have definitely fallen into a groove here.” 

Meet the Wise family:  Feeling “settled” in The Hammock

By Martie Thompson
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President’s Comments

PlayersPlayersPlayersJournal
By Ray Navidi

The official newspaper of the Sawgrass Players Club Homeowners Association

www.SawgrassPlayersClub.org • VOL. 11 Issue 4 • Winter 2019

Meet Morris “Mo” Binaco
By Martie Thompson

Board member spotlight

President’s Comments cont. on pg. 2

Homeowners associations, like all 
volunteer organizations, rely on will-
ing and knowledgeable members to run 
smoothly. As such, Morris “Mo” Binaco 
is a strong addition to the master board 
of the Sawgrass Players Club Association. 
He was elected in the summer of 2018 
and currently serves as a director.Binaco said he likes to be active in his 

community and currently serves on the 
Hammock Cove board as well as the Rec-
reation Committee and the Operations, 
Maintenance and Waterways Commit-
tee. A couple of people suggested he run 
for a seat on the master board and so he 
checked into it.

“I thought maybe I could help out,” Bi-
naco said of his decision. “I had been on 
other committees and felt I had a good 
background to share. I knew what I was 
getting into.”

Binaco and wife Doris moved to Saw-
grass Players Club from Orange County, 
Calif., a few years after he retired from a 
36-year career with L3 Technologies. He 
most recently was the general manager/
senior program manager for the compa-
ny, which develops military GPS systems. 

The Binacos’ two adult sons and five 
grandchildren all lived in Florida, and in 
an effort to spend more time with family, 
they decided to move East. “One of our sons lives in Orlando, but the other one, Michael, and his family live here in Waters Edge,” Binaco said. “So we moved to Hammock Cove. It’s a five to seven min-ute walk to our son’s house.” 

Binco said he and Doris particularly ap-
preciate the ability to attend Ponte Vedra 
High School events, including cross 
country meets, to watch their two young-
est granddaughters who are members of 
the team. 

Binaco is not the only family member 
who values community service; Doris 
also was elected to a seat on the Ham-

mock Cove board, so both husband and 
wife serve.

As a former member of the Santiago 
Geological Hazard Abatement District, managed by the City of Anaheim, Binaco 

helped to plan for landslides and earth-quakes. Al-though dif-ferent from hurricanes experienced here, he thought he 
could use this background with natural 
disaster management to benefit his new 
community. He considers it a priority 
of the master board, in light of the two 
recent hurricanes, to make sure facilities 
and infrastructure are kept strong and up 
to date.

“We need to plan for the future,” Binaco 

Photos courtesy Mo BinacoMo and Doris Binaco

As we begin the New Year, I would like 
to share with you a few items of interest 
to our community. But before I begin, I 
wish to thank the many volunteers who 
dedicate countless hours to work in our 
various committees to make sure Saw-
grass Players Club remains a first-class 
community. Also, many thanks to the 
Marsh Landing Management Com-
pany staff who go above and beyond to 
provide great service to us. We are grateful for finishing the 2018 

hurricane season without any major 
storms or damage to our property. We 
have just completed going through all 
of the diesel engines including com-
pression testing, bore scoping and in-
spection and maintenance of the power 
take-offs. This process has given us a 
lot more confidence in these backup 
engines. 

However, as I mentioned in my last 
column, there is more work to ensure 
protection against future events. It is 
vitally important that we achieve the 
greatest reliability possible for our 
pump houses. To that end, at the De-
cember board meeting the proposal to 
acquire a diesel generator at the Seven 
Mile Drive pump station was unani-
mously approved by the board. We are 
also studying the feasibility of a future 
increase of our pumping capacity with 
larger horsepower pumps to optimize 
the pipe discharge sizes at Seven Mile 
Drive. We are currently receiving bids. 
Work on the new diesel generator is 
expected to begin soon and to be com-
pleted before the next hurricane season. 
This will ensure we are more prepared 
to deal with severe events when they 
occur.

Many of you have commented on the 
appearance of the gatehouse at the 
west (Solana) entrance. Work will be 
underway in the next several weeks to 
give the gatehouse a facelift to make it 
similar to the front entrance. The scope 

If it’s January it must be WinterFest time! 
Bring the kids, grandkids and friends to 
our annual winter festival on Sunday, 
Jan. 27, from 12 p.m. –  3 p.m.The Sawgrass Players Club Recreation 

Committee has planned a fun event, in-
cluding the always popular dual bounce 
house slide, balloon artists, face painting, 
DJ, photo booth and lawn games. This 
year we have two new additions — a 
choo-choo train for the little ones and a 
game truck that’s sure to engage the older 
kids.

Three food trucks will be available for 
lunch-goers. Choose from Hot Diggity 
Dawgs, Blazin ASN offering gourmet 

Let the winter games begin!

sushi and more, and Big Island Bowls 
featuring organic Hawaiian cuisine. Once 
again, Dunkin’ Donuts, located in the 
Winn-Dixie shopping center, is sup-
porting our community by offering free 
coffee, hot chocolate and donuts. Several other local businesses also have 

stepped up to sponsor our WinterFest Winter games cont. on pg. 2

           Sunday, January 27th 
                      12 PM to 3 PM 

 
Bring your  kids and grandkids  to our  Annual Winterfest!  

 We’ve planned an afternoon of fun!  
PLUS 

 Food Trucks Hot Diggity Dawgs 
Blazin AZN (Gourmet Sushi & more)

Big Island Bowls   
FREE  Hot chocolate, coffee  and donuts 

courtesy of Dunkin’ Donuts  Please note: No golf carts permitted on the field.  

Face Painting. Food. Slide. Train. Game Truck. And More! Sponsored by the Sawgrass Players Club Association, Inc. 

Board member spotlight cont. on pg. 2

More people read a Florida NewsLine publication
than any other local publication. And best of
all, our readers use us as they plan
their purchases.

Advertise with the Florida NewsLine…
and get results!
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Birch Island

   eterinary Center

Font
Animals

Tree
Font

February is for LOVE
... 

Puppy training classes available!

and
                 

     (904) 717-6840

www.birchislandvet.com

Open 

Mon - Fri   7am – 6pm, 

Sat and Sun   8am – 2pm

Pet dental health!

Pet resort and spa with indoor pool, and boarding village.

Full service groomer & bathe your own dog area!

Resort Hours are M-F 7am-7pm and Sat and Sun 8am-5pm

Camera club 

captures Northeast 

Florida 
By Angela Higginbotham

angela@floridanewsline.com

Photographs capture moments that 

are otherwise gone forever — and the 

Jacksonville Camera Club is passion-

ate about sharing knowledge of what to 

practice behind the lens in an effort to 

make photographs even more beautiful. 

Originally formed in 1935, the Jackson-

ville Camera Club has offered decades of 

encouragement and fun to residents in-

terested in photography. Today, the club 

has approximately 90 members from all 

walks of life who share a common love 

for photography. Primarily an amateur 

club, the members learn from each other 

and enjoy making new friends. 

“A lot of people are hesitant to come 

because they feel like they will be in-

timidated. This really is a place for any 

skill set,” said Jacksonville Camera Club 

President Brian Leonard. 

Approximately 50 members attend 

meetings on a regular basis. Meetings are 

held on the first and third Wednesday 

of every month. Club member presen-

tations of various topics of interest are 

presented during the meetings. The 

members also enjoy periodically formed

Camera club cont. on pg. 11

Photo courtesy Bill McSherry 

Jacksonville Camera Club members

Lifelong animal 

lover Lisa Di-

Donato‘s future 

was influenced 

greatly by what 

she saw when 

volunteering 

at an animal 

shelter in her 

home state of New Jersey. Cats were in 

cages and a dog that she was particularly 

attached to had to be euthanized. When 

the opportunity arose for her to run her 

own animal shelter, she knew she didn’t 

want to re-

peat either 

of these 
scenarios. 

DiDonato 

opened 
Love 
Me True 

Rescue, 
reflecting 

her love of 

felines and 

Elvis Presley 

in April 

2018, shortly after the closing of a similar 

shelter, Katz 4 Keeps, where she volun-

teered. A number of the other volunteers 

came to her and asked if she would start 

another cat shelter and she decided to go 

with her heart. The facility at 5150 Palm 

Valley Road officially opened its doors in 

September 2018.

“Our true mission 

is to rescue cats 

from high kill 

shelters,” DiDo-

nato said. “I also 

have a sensitivity 

to feral kittens 

that I just term 

as ‘shy.’ I try to 

socialize and reha-

bilitate them.” 

Presently, Love 

Me True cat 

rescue has approximately 15 cats ranging 

from kittens to adolescents to adults living 

in the bright, clean, and cheery shelter. 

Another six are in foster care. DiDonato 

said they just rescued nine felines from 

Palatka because that shelter doesn’t have 

adoptions. In addition to taking these cats 

to try to find them forever homes, Love 

Me True Rescue is a true partner with the 

Palatka shelter and brought them food 

and dog bones. 

“Due to our space, we have to 

keep our numbers down, espe-

cially for rescues,” DiDonato 

said. “I want to give all the 

cats quality care and love with 

no stress for the animals.”

To that end, the facility is 

mostly cage-free, with the excep-

tion of the isolation room where 

cats go first for observation and to 

receive medical care. After that, they 

live in spacious pens and cats of the same 

litter can live communally in one of two 

large rooms equipped with a variety of 

cat-friendly beds, hiding places and cat 

trees on which to climb and explore. A 

plug-in “aquarium” with attractive fake 

fish provides stimulation, as do the win-

dows with ledges. 

Volunteer coordinator Peggy Hatfield said 

that the rescue facility is completely run 

by volunteers. There is a vet tech, a vet 

tech support person, a CPA and a trea-

surer, along with a foster coordinator and 

40 to 45 “clean and feed” volunteers. 

“We are always looking for volunteers, 

particularly for the clean 

and feed,” Hatfield said. 

“Clean and feed takes 

place each morning and 

evening. Each volunteer 

does one shift per week, 

which lasts about two 

hours.”

She said another 

volunteer op-

portunity is a 

socializer. These 

are kids between 

the ages of 12 

– 17 who come 

to the shelter to 

play with the cats and get them ready to 

be adopted. Socializers earn community 

service hours.

As a 501 c 3 organization, Love Me True 

Rescue relies on donations of goods (kitty 

litter is always needed) and money from 

sponsors and other fundraisers. Pet Super-

market in Ponte Vedra Beach graciously 

hosts an ongoing food drive for them. 

Adoptions are held on Saturdays from 11 

a.m. – 3 p.m. or by appointment if neces-

sary. An adoption counselor is on hand to 

ensure that the cat and the human adopt-

ing are the right fit. 

“Our goal is to get the cats adopted out to 

the right home,” Hatfield said. “We don’t 

want them returned. We want people to 

understand this is a forever decision and 

that the animals should become part of 

their family.”

DiDonato said they are 

pleased to have generally 

busy adoption Saturdays, 

which provides space in 

the shelter to rescue new 

cats.

“Unfortunately, we are 

unable to accept drop-

offs, but would love for 

folks to visit us and find 

their feline soul mate,” 

DiDonato said. 

Visit www.lovemetruerescue.com or www.

facebook.com/lovemetruerescue/ for more 

information about donating or adopting.

Photos by Martie Thompson

Kleokatra enjoys her surroundings at Love Me True 

Rescue, but would prefer a forever home.

Love Me True Rescue founder Lisa 

DiDonato plays with Brian and Beret in 

the communal cat room.

Siblings Giovanni and Gia, taking turns at the 

scratching station.

 Georgio is shy but a belly rub from Lisa DiDonato 

calms him down.

Love Me True Rescue 

fulfills childhood dream,

serves community

By Martie Thompson

editor@floridanewsline.com
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In the Pink aims 
to be one-stop 
shop for cancer 
patients
By Martie Thompson
editor@floridanewsline.com

Hope Floats cont. on pg. 17

OCTOBER 2018 Volume 18 Issue 10

When Jeri Millard was diagnosed with 
breast cancer 17 years ago, she was 
frustrated because she had to go to many 
different places to get all the specialty 
items she needed. One day she said she 
had to undress five times for five differ-
ent doctors and she wondered why 

they couldn’t all come to one place? This 
gave her the idea to open In the Pink, a 
501 C 3 boutique serving men, women 
and children with all types of cancer.

“I kept a notebook for eight years,” Mil-
lard said. “I jotted down ideas of what 
should be in the store, so cancer patients 
could just go to one place for everything 
at a time when they are so tired and 
scared.”

In the Pink opened in 2009 and Mil-
lard said it is more than just a place for 
cancer patients to get stuff — it’s also a 
place to get knowledge.

“Women come to the store sometimes 
with their husbands and they are scared. 
I can take them to our private sitting 
room and talk to them and try to make 

page 6
Inquiring Minds
want to know!

Photos courtesy Jeri Millard

We won the battle...now let’s paddle!

Photos courtesy Kerri Henderson 

Last year’s Block Party 
for Breast Cancer, held 

at Taps Bar and Grill.

It’s got to be Invisible Fence® Brand

FREE Install
Up to $300 OFF!

 Participating Dealers only.  
Contact us for details. Expires 11/30/18.

We offer the latest technology 
and training, with solutions that 
are totally customized to your 
pet, your home and your life. 

Contact us today for a no obligation, 
FREE in-home consultation.

©2018 Invisible Fence, Inc. All Rights Reserved.

Invisible Fence of the First Coast 
FirstCoast@InvisibleFence.com 
904-262-5100 | 800-272-2440 

InvisibleFence.com 

PROMO CODE: FC1810
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If not for breast cancer, Hope Floats 
founders Kerri Henderson, LaQuita 
Barnhart and Christina Burget never 
would have met. But all three were top 
fundraisers in 2016 for The Donna 
Foundation and were invited to what is 
colloquially called The Donna Dinner. 
It was there that the three breast cancer 
survivors decided to pool their efforts to 
raise even more money and awareness. 

Henderson said, “We also asked some 
fellow survivors as well as friends to 
join us. We all have strengths and all 
have weaknesses, which is what makes 
the group so powerful. And since we 
all have full time jobs and kids and do 
this in 
our spare 
time, it 
made 
sense to 
join up.”

At the 
new 
group’s 
first 
meeting, 
Burget 
suggested 
the name 
Hope 
Floats and 
everyone 
agreed. 
They also 
adopted 
as their 
Vision 
State-
ment: 
“It starts 
with a 
wish, it’s 
finished 
with a 
cure.” The 
group’s of- ficial name, to differenti-
ate it from the movie, is Hope Floats to 
benefit The Donna Foundation. Lack-
ing their own tax exempt status, Hope 

Hope Floats: 
Cancer brought them together; 
hope keeps them together
By Martie Thompson
editor@floridanewsline.com

Floats operates under 
the status of The Donna 
Foundation, well known 
locally as being established 
by local television anchor 
Donna Deegan. The 
Donna Foundation serves 
women and families who 
are living with a breast 
cancer diagnosis. In 2017, its first year 
of existence, Hope Floats raised nearly 
$20,000 for The Donna Foundation 
and qualified as the top fundraiser. 

According to Hen-
derson, naturally the 
breast cancer survi-

vors in Hope 
Floats have 

personal motiva-
tion to end the 

bureaucracy some women have with 
insurance companies and to get aware-
ness out about the importance of early 
detection. But she marvels at those in 
the group — eight of Hope Floats’ 11 
board members — who have not per-
sonally been affected by breast cancer 
and who still work tirelessly. 

“The fact that they are pouring their 
hearts and souls into this is unbeliev-
able,” she said. “It’s extraordinary that 
they do what they do.”

In 2018, Henderson said the 
group decided to focus on just 
three major events instead of a 
lot of smaller ones, hoping to 
make a bigger impact and raise 
even more funds.

The first event of the fund-
raising season is the second 
annual Block Party, to be 
held at Taps Bar and Grill 
on County Road 210W on 
Saturday, Sept. 29 from 
12 p.m. – 6 p.m. The 
event, which costs $10 to 
attend, includes all you 
can eat barbecue as well 
as $5 beer and wine. For 
entertainment, there will 
be bands, kids’ activities, 
50/50 chances and give-
aways. Donna and Tim 
Deegan are expected to 
attend. Henderson said 
that while walk-ins are 
welcome, they encour-

age people to purchase advance tickets 
online at www.thedonnafoundation.org.

Henderson said the plan is for the 
second event to rotate and be new and 
fresh each year. For this season, the 
event will be called “The Many Faces 
of Breast Cancer” and will be held at 
the Cork Art Studio in Riverside on 
Jan. 26, 2019. Survivors will be shown 
through the lens of local photographer 
Laura Evans.

Photo courtesy Laura Evans
Hope Floats committee members (front) Jody Palmer, Kelly Zuppke and 

Christina Burget; (back) Cristi Wagner, Cathy Trcalek, Cathy Murphy, Kerri 
Henderson and Chris Hobson

In the Pink cont. on pg. 15
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News from Mandarin Senior CenterBy Laura Wootenmail@floridanewsline.com

Senior Center cont. on pg. 14

Photo by Martie Thompson

The Mandarin Senior Center, 3848 Hartley Road.

MandarinNewsLinepage 20    
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Advancing the Art & Science of 

◆ 12525 Philips Hwy, Ste. 101, Jacksonville

◆ 7855 Argyle Forest Blvd, Ste. 701, Jacksonville

◆ 1541 Riverside Ave., Jacksonville
◆ 9191 R G Skinner Parkway, Ste. 202, Jacksonville

◆ 100 SR 13, Suite A, Saint Johns◆ 1495 Kingsley Ave., Orange Park
◆ 200 Southpark Blvd., Ste. 207, St. Augustine

◆ 520 A1A North, Ste. 203, Ponte Vedra Beach

The Nation’s Largest Dermatology Practice

Beautiful Skin
866-400-DERM (3376) | AdvancedDerm.com

ADCS-7.5x2-banner-ad-2017-R2.indd   1

12/6/17   1:00 PM

As we get ready to enter a busy time 
of the year here are some dates and 
fun facts to remember: 
� Did you know that a hot, nutri-
tionally balanced midday meal is 
provided every Monday – Friday at 
12 p.m. for seniors 60 years old and 
older? Visit www.coj.net  for more 
information.  

� The Mandarin Senior Center has 
a new Bingo board provided by the 
City of Jacksonville. Bingo games are 
every Tuesday and Thursday at 10:30 
a.m. and every Wednesday at 3:30 
p.m. 

� There are many other types of 
activities also available at the center if 
Bingo isn’t your thing. From begin-
ners’ line dancing to chair volleyball 
there is room for all. There’s Canasta, 
Billiards, Ceramics and a popular 
knitting group just to name a few. � Don’t forget the Thanksgiving Cel-

ebration at 10 a.m. on Nov. 14. 

K nown for outstanding Nut-cracker performances in Jacksonville, The Flor-ida Ballet is celebrating its 40th anniversary. Founded in 1978, the original purpose of The Florida Ballet was to bring 
dance 
and 
perfor-
mances 
to the 
greater 
Jack-
sonville 
area 
strictly as a performance company. Due to the recession and not enough funding, other ideas were introduced to help the ballet thrive. Teaching was soon imple-

mented and The Florida Ballet became 
a perfect place for ballet instruction. With the focus of training professional 

dancers, The Florida Ballet moved to 
its current home located at 300 E. 
State St. in 2004 and they now have a 
satellite location in Mandarin. In 2007, The Florida Ballet was award-

ed a grant from the Weaver Family 
Foundation for the purpose of meeting 
urgent financial needs. The grant was 
directed toward different areas within 

the ballet. Scholarships in the profes-
sional training program for talented 
students with financial needs benefited 

from the grand and the additional part 
was directed toward strengthening the 
administrative support staff to create a 
strong future for The Florida Ballet.“We have a training center mostly 

made up of kids that come after school 
for classes,” said Executive Director 
Martha Lemire. “We also have a con-
servatory program for students hoping 

for a career in dance. It’s an intense, five 
days a week training schedule. Those 
students take online classes for school. 
Our graduate program is for students 
that have completed high school. The Florida Ballet currently enrolls ap-

proximately 300 students, has four full 
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time staff members and seven teachers.“Being a small organization, everyone wears multiple hats. We’ve been here 40 years and many people have never heard of it, but 
it’s a really special 
place,” 
Lemire 
said. 

The 
ballet is 

con-
stantly 

growing in community outreach, be-ing of service to those with disabil-ities, expanding the after school enrichment program and working with 
the symphony. Currently, special 

efforts are being made to involve men 
in dance. Schools are becoming more 
involved to expose arts into inner city 
areas. There are currently six schools 
in Jacksonville breaking the bearer for 
boys in dance. 

The Florida Ballet is celebrating its 
40th year with special performances. 
In addition to the annual “Nutcracker” 
performances, “La Boutique Fantasque 
and Other Works” was performed for 
several audiences in October and “Alice 
In Wonderland” will be performed in 
the spring. 

Visit www.floridaballet.org for tickets 
and class information.

The
 Florida Ballet celebrates 40th anniversary

SENIOR inside!

DELIVERS
RESULTS

Effective Advertising

68.4
percent 

of NewsLine readers say they 
frequently purchase products or 

services from our advertisers. 

Reach Up To

90,000
homes

or target your advertising to  
neighborhoods & communities where 

your customers live. 

Purchasing Power

100,000 
dollars 

42% of readers have a combined 
household income of $100k or more  

(80% exceed $50k per year).  

A Snapshot of
    Our Readers
Age
18 ‐ 24 02%  
25 ‐ 34 17% 
35 ‐ 44 17% 
45 ‐ 54 23% 
55 ‐ 64 21% 
65 ‐ 74 15%  
75 ‐ 84 04%  
85+ 01% 

under $15,000 00% 
$15,000 ‐ $24,999 01% 
$25,000 ‐ $34,999 04%
$35,000 ‐ $49,999 15%
$50,000 ‐ $74,999 19% 
$75,000 ‐ $99,999 19%
$100,000 ‐ $124,999 13% 
$125,000 ‐ $149,999 08% 
$150,000 ‐ $199,999 10% 
over $200,000  11% 

Income

Two weeks or less 55% 
Three weeks 21% 
One month 19% 
More than one month 05%  

Retention

Male Readers 42% 
Female Readers 58% 

Gender
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DELIVERS
Motivated Buyers

Our readers plan to purchase the following products 
or services in the next twelve months:

Dining & Entertainment  .....................................................................................................81%

Women’s Apparel  ................................................................................................................. 72%

Medical Services / Physicians  ........................................................................................62%

Men’s Apparel  ........................................................................................................................61%

Pharmacist / Prescription Service  .................................................................................61%

Vacations / Trave  .................................................................................................................58%

Tax Advisor / Tax Services  ................................................................................................56%

Automobile Accessories (tires, brakes or service)  ..................................................51%

Furniture / Home Furnishings  .........................................................................................49%

Lawn & Garden Supplies ...................................................................................................39%

Home Improvements or Home Improvement Supplies  ..........................................36%

Legal Gambling Entertainment (Lottery, Casinos, Racetracks, Bingo)  ............36%

Children’s Apparel  ...............................................................................................................35%

Television or Electronics  ...................................................................................................33%

Health Club / Exercise Class  ............................................................................................32%

Cleaning Services (Carpet Cleaning, Air Duct Cleaning, Home Cleaning)  .......31%

Florist / Gift Shops  ...............................................................................................................28%

Lawn Care Service (Maintenance & Landscaping)  .................................................27%

Financial Planner (Retirement, Investing)  .................................................................26%

Pet Supplies  ...........................................................................................................................26%

Veterinarian  ...........................................................................................................................25%

Athletic & Sports Equipment  ...........................................................................................25%

Cell Phone or Smart Phone (New Service or Update Service)  ............................24%

Computers, Tablets or Laptops  .......................................................................................23%

Art & Crafts Supplies  ..........................................................................................................23%

Jewelry  .....................................................................................................................................21%

Used Automobile, Truck or SUV  .......................................................................................19%

Major Home Appliance  .......................................................................................................19%

Carpet or Flooring  ................................................................................................................18%

Home Heating & Air Conditioning (service, new equipment)  ..............................18%

New Automobile, Truck or SUV ..........................................................................................17%

Education or Classes  ...........................................................................................................17%

Antiques / Auctions  .............................................................................................................15%

Chiropractor  ...........................................................................................................................15%

Weight Loss  ............................................................................................................................15%

Real Estate (Sell or purchase)  ..........................................................................................12%

Childcare  .................................................................................................................................12%

Attorney  .....................................................................................................................................6%

Wedding Supplies ..................................................................................................................6%

Motorcycles / ATV’s ............................................................................................................... 3%

Boats or Personal Watercraft   ........................................................................................... 2%
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DELIVERS
Targeted Marketing

The official newspaper of the Ocean Hammock Property Owners Association 
for the past 16 years.  This quarterly publication is mailed to every resident and 
property owner in the Ocean Hammock and Hammock Beach communities.

Quarterly Schedule:  Spring/March, Summer/June, Fall/September              
and Winter/December.

Mandarin NewsLine is mailed to 
residences and businesses in ZIP 
codes 32223 and 32258 and select 
locations in 32257, a delivery area 
that includes historic Mandarin, 
Beauclerc, Bartram Park, Julington 
Creek Road and Bartram Springs.

Ponte Vedra NewsLine is the 
only newspaper mailed to every 
residence and business in Ponte 
Vedra, Palm Valley, South Ponte 
Vedra Beach and Nocatee. Its 
delivery area covers all of ZIP 
codes 32081 and 32082, including 
Sawgrass Country Club, Sawgrass 
Players Club, Marsh Landing and 
The Plantation at Ponte Vedra.

The CreekLine is mailed to residences 
and businesses in ZIP codes 32259 
and 32092 and select locations in 
32095, a delivery area that includes 
Julington Creek Plantation, Aberdeen, 
Durbin Crossing, Cimarrone, South 
Hampton, St. Johns Golf and Country 
Club, all of the CR 210 corridor, World 
Golf Village neighborhoods, Sevilla, 
MuraBella, Heritage Landing and 
Palencia.

The CreekLine
28,000+ copies

Mandarin NewsLine
27,000+ copies

Ponte Vedra NewsLine
23,000+ copies

our monthlies

The official newspaper of the Sawgrass Players Club for the past 
12 years.  This quarterly publication is mailed to every resident of             
The Players Club at Sawgrass.

Quarterly Schedule:  Winter/January, Spring/April, Summer/July 
and Fall/October.

our quarterlies
The Ocean Breeze Players Journal

The First Coast’s largest 
community newspapers.
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Weekly newspapers serving the First Coast’s most desirable neighborhoods.
Does your ad need to be in your customers’ hands by Friday? NewsLine Weekly can put it there. 

Targeting healthcare consumers and delivered 
via doctors’ offices, hospital waiting rooms and 
other medical providers’ locations, BEING Well  
MAGAZINE will be the source for news about 
medical breakthroughs and care on the First 
Coast. BEING Well  MAGAZINE will offer health 
providers, insurers, pharmacies and ancilliary 
services a direct opportunity to reach consumers 
at a time when those products and services are 
top of mind. 

Targeted delivery of 3,000 - 5,000 copies per week per 
newspaper to readers in selected communities across 
the First Coast, beginning in Summer 2019.    

BEINGWell MAGAZINEWell SPRING 2019

BIG BOLD 
HEADLINE
SMALLER
HEADLINE

FANCY
FEATURE
HEADLINE

THE ART AND
SCIENCE OF
LISTENING

Dr. Ima Goodun
says learning to
use her ears 
before she 
enters the 
operating room
has made her a
better surgeon 

Doctor-
Delivered 

Healthcare 
News

COMING SOON

magazines

Weekly Fire up your frequency

32223,  32257, 32258Mandarin
 NewsWeekly

Ponte Vedra
          NewsWeekly
             

The Creek
          NewsWeekly

The Village
         NewsWeekly

32081,  32082

32092

The 210
         NewsWeekly32092, 32095

32259



 

Ads should be submitted in the following format:
•  PDF, EPS, TIFF, or JPEG 
• Files should be final ad size
• Hi Resolution - 300 DPI
• Do not include crop marks, NO BLEED
• Use CMYK — no RGB, NO Spot colors (we will convert all to CMYK)
• No four color black text, 100% black only
• Avoid reverse text (white text, dark background). If needed make it bold.

Submitting an ad/artwork:

Your sales person will help you with the process:
•  Discuss design ideas
• Submit art, logos, images (hi resolution, 300 dpi)
• Our designer will create the complimentary  ad
• You will receive a proof via email
• Two rounds of changes included in your cost
• You email your approval

We design your ad:

Send to: graphics@floridanewsline.com and to your salesperson

 
 Ask about our

complimentary 
ad design!

FULL

1/2 (H)

3/8 (H)

1/2 (V)

3/8 (V)

3/16 (V)

3/16 (H)

1/8 (H)

1/4 (V)

1/16 (H)

7.5 x 2.5 Front Page 2 x 2 MP1/16 (V)

1/8 (V)

1/4 (H)

Full Page
10”w x 15.75”h

1/2 Page
4.9”w x 15.75”h (vertical)
10”w x 7.75”h (horizontal)

3/8 Page
4.9”w x 11.75”h (vertical)
10”w x 6”h (horizontal)

1/4 Page
4.9”w x 7.75”h (vertical)
10”w x 3.75”h (horizontal)

3/16 Page
4.9”w x 5.55”h (vertical)
7.5”w x 3.75”h (horizontal)

1/8 Page
2.36”w x 7.75”h (vertical)
4.9”w x 3.75”h (horizontal)

1/16 Page
2.36”w x 3.75”h (vertical)
4.9”w x 1.8”h (horizontal)

Front Page Spotlight
7.5”w x 2.5”h

11”w x 17”h  
Newspaper Size

Ad Size*

*Please contact your sales rep 
for ad sizes and prices for The 
Ocean Breeze or Players Journal

AD 
LAYOUT SIZES



 

January Issues Ad Deadline 
The CreekLine & Ponte Vedra NewsLine 12/10/18
Mandarin NewsLine   12/10/18
Players Journal 1/4/19 

February Issues  
The CreekLine & Ponte Vedra NewsLine 1/11/19
Mandarin NewsLine 1/18/19

March Issues
Championship Spectators Guide 2/8/19 
The CreekLine  2/8/19
Mandarin NewsLine & Ponte Vedra NewsLine 2/15/19
The Ocean Breeze 3/1/19

April Issues 
The CreekLine & Ponte Vedra NewsLine 3/15/19
Mandarin NewsLine 3/22/19
Players Journal 4/5/19

May Issues 
The CreekLine & Ponte Vedra NewsLine 4/15/19
Mandarin NewsLine  4/19/19

June Issues 
The CreekLine & Ponte Vedra NewsLine 5/17/19
Mandarin NewsLine 5/24/19
The Ocean Breeze 5/31/19

July Issues                                                                                           
The CreekLine & Ponte Vedra NewsLine 6/17/19
Mandarin NewsLine 6/21/19
Players Journal 6/28/19

August Issues
The CreekLine & Ponte Vedra NewsLine 7/15/19
Mandarin NewsLine 7/19/19
St. Johns School Directory 7/23/19

September Issues 
The CreekLine & Ponte Vedra NewsLine 8/16/19
Mandarin NewsLine 8/23/19
The Ocean Breeze 8/30/19

October Issues 
The CreekLine & Ponte Vedra NewsLine 9/16/19
Mandarin NewsLine 9/20/19
The Players Journal 9/27/19

November Issues
The CreekLine & Ponte Vedra NewsLine 10/14/19
Mandarin NewsLine 10/18/19

December Issues 
The CreekLine & Ponte Vedra NewsLine 11/15/19
Mandarin NewsLine         11/21/19
The Ocean Breeze 11/29/19

January 2020 Issues
The CreekLine & Ponte Vedra NewsLine 12/16/19
Mandarin NewsLine  12/16/19

The CreekLine
Ponte Vedra NewsLine

Mandarin NewsLine
The Ocean Breeze

Players Journal

Florida NewsLine
102 State Road 13, Suite 1, 
St. Johns, Florida 32259

(904) 886-4919
www.FloridaNewsLine.com 

Health & Wellness Love and Marriage Home Improvement Summer Camp

Real Estate

  MAY JUNE JULY AUGUST
• Pet Drive

• Summer Fun Guide Back To School Guide

 JANUARY FEBRUARY MARCH APRIL

  SEPTEMBER OCTOBER NOVEMBER DECEMBER

Breast Cancer Awareness Holiday Gift GuideSenior NewsLineBack To School Guide

Summer Camp

Special Sections

 MARCH
Health & Wellness MagazineSt. Johns County 

School Directory

AUGUST OCTOBER
Championship Spectators 

Guide

2019 ISSUES and 
AD DEADLINES



 

  

  

Pre-Print/Insert Rates (Cost per thousand)
8.5”w x 11.25”h Maximum Insert Size (folded)
  1 month   6 months     12 months
8.5” x 11” Single Sheet  $49  $46.50        $44
4 - 8 page tab $56               $53              $51
12 - 16 page tab $65               $62.50          $60
20 - 24 page tab $76               $73                $70

—Prices include 4 color (other than Marketplace Ads) 
—Pickup rates are 20% off each additional publication. 

DISPLAY
ADVERTISING RATES

Effective 2019

DISPLAY ADVERTISING RATES (RATES PER ISSUE)

—12 issues (20% off), 6 issues (10% off), 1 issue (open rate)
—Ask your sales rep about additional issues

 1 ISSUE  12 ISSUES 6 ISSUES

Full Page $1935  $1550 $1740  

1/2 Page $995  $795 $895 

3/8 Page $730  $584 $657 

1/4 Page $495  $395  $445 

3/16 Page $380  $320 $360 

1/8 Page  $275  $230 $248 

1/16 Page $135  $108 $122 

Market Place    Not Avail $55 $65

Front Page $525 CALL CALL

BEST VALUE!


